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[Quote] 
 

“Think about how many 
items or things that you 
buy, or people give you 
gifts, and they're sitting 
in a closet, and they're 
no longer used” 
 
 
 
[Description] 
 
Kids outgrow clothes, shoes, sports & baby equipment and more at a rapid pace 
from the time they are babies to their teen years.   You are cluttering up your 
house, adding to the 12 million tons each year of waste in landfills, or selling used 
items.    Today, parents’ options are to sell used items on generic marketplaces or 
local social groups.   This involves taking pictures and posting, meeting strangers, 
haggling on price and dealing with scams and no-shows.   In this episode, 
Stephanie talks about why parents should be recycling and reNewing and she 
provides a simpler way to do it while making money.   
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Stephanie Cartin is the co-founder of Markid, Socialfly and Entreprenista Media.  
Recognized as a Top Female CEO in New York, she is the Co-Author of the book 
"Like, Love, Follow”.   
 
 
[Intro] 
 
Jaison Dolvane:    Kids outgrow clothes, shoes, sports equipment and other items 
at a rapid pace from the time they are babies to their teen years.   You are cluttering 
up your house or somehow donating, which unknowing to you, end up in landfills.  
  
The kids and fashion industry’s pursuit of lower prices has benefited from cheap 
labor across the globe and they produce more styles, quicker, with consumers 
purchasing more.  Today, we create 10 times more clothes waste compared to 5 
decades ago to the tune of over 12 million tons being sent to landfills each year.  
We are adding this waste to the planet that our kids will inherit.   The impact of 
this is terrible for our planet - increased greenhouse gases, wasted energy, 
accelerating climate change and over-occupied landfills.    
 
We need to rethink how fashion, shoes, sports equipment are manufactured, reused 
and recycled.   Many retailers like H&M, Eileen Fisher, Patagonia and North Face 
have programs in place to help with recycle and re-use, however progress is slow.    
There are companies like Markid that are providing innovative solutions to this 
problem today.  Markid is a parent marketplace that provides parents with an easy 
way to recycle outgrown children’s clothes and equipment and get paid for it. 
 
Stephanie Cartin, co-founded Markid to help you recycle and reNew their 
children’s outgrown clothes and other equipment.  Stephanie says “Markid was 
born out of the frustration we felt as parents, not knowing how to connect with 
fellow parents who were likely searching for the same item that our kid has 
outgrown, sometimes in as little as a couple wears”    

Today, parents’ options are to sell used items on marketplaces that sell everything 
from lawn mowers to cars - or post on social parent or community groups.  This 
involves taking pictures, posting, meeting strangers, haggling on price and dealing 
with scams and no-shows.   Markid is simpler option and at the heart of Markid is 
a commitment to enable a better future for all kids in your community.   

Recognized as a Top Female CEO in New York, Stephanie is also a mom, the co-
founder of SocialFly and the Enterprenista Podcast, author of the book "Like, 
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Love, Follow” and has been featured in Bloomberg, Forbes, entrepreneur.com and 
more.   
 
In this episode, Stephanie talks about why parents should be recycling and 
reNewing, the benefits for you, and provides a simpler way to do this while 
making money.   
 
 
[Episode] 
 
JAISON DOLVANE: Welcome, Stephanie. 
  

STEPHANIE CARTIN: Thank you so much for having me. I'm excited to 
be here and share our story. 

  
JAISON DOLVANE: Yeah. Good having you here. So why don't you tell us 
about a little bit about your background and how you got into market? 
  

STEPHANIE CARTIN: Absolutely. Well, I feel like I was always an 
entrepreneur, a born entrepreneur, I started selling Girl Scout cookies, like 
many young girls do, and still do when I was only about seven years old. 
And that was my first taste, no pun intended of being an entrepreneur does is 
what we call being an entrepreneur now. And I just always knew eventually 
I was going to have my own business. But  you don't necessarily know what 
that's going to be when you're quite young. My background, I went to 
Cornell and studied hospitality and business management. And right out of 
school, I first worked for big hospitality companies. But it was when I was 
in college that Facebook first started, I was actually one of the first users of 
Facebook. And I remember thinking,  this platform is going to change 
everything that I'm learning about in college, but I didn't necessarily know 
how back then, but I always stayed on the forefront of everything that was 
happening in social media.  
 
So fast forward,  I graduated from school, I go work for a few big hospitality 
companies, and sales and marketing. And I had a lot of friends who were 
starting businesses coming to me asking for help with sales and marketing 
strategies. And I started telling them,  you have to start using social media. 
This now is the way of the future.  
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I started putting together these social media strategies really on the side of 
my full time job and quickly realized it was not an after work activity, it was 
an actual business. So I met my first business partner, Courtney, who I 
started social fly and Entreprenista with, through a mutual friend, who was 
also an entrepreneur, and we started our social media agency, and then our 
media agency or media company, Entreprenista and our podcast. And then 
through Courtney, I actually met Ankur my business partner in Markid 
because Ankur was Courtney's former boss at American Express. So I feel 
like everything just goes back to connections and network and social media. 
And here we are now today, starting we've started this platform for parents 
called Markid to be able to buy, sell, and shop for baby and kids gently used 
items. And the whole premise of everything is social and social sharing, and 
commerce. And I feel like my whole career and everything I’ve started has 
come,  full 360 from how I started on Facebook in college. 

  
JAISON DOLVANE: Very cool. So specifically, on Markid, what kind of 
triggered the idea? 
  

STEPHANIE CARTIN: Yeah, so, a little over a year ago, I had about 
seven months old at the time, she's now almost two, which is hard to believe. 

 
JAISON DOLVANE: They grow up fast. 
  

STEPHANIE CARTIN: And time just flies. And my husband and I were 
out to eat at a diner with her and having some food and talking about all of 
these products that we needed to get for her.  at that 6,7,8 month old stage. 
Now, when we were talking about all of these things, we had in our 
apartment that she had outgrown that we didn't need anymore, so her 
bassinet and her mamaRoo and the baby bouncer. And these are products 
that she really only used for a very short amount of time, they were still in 
perfectly great condition. And we lived at the time in a small apartment in 
New York City. And my husband said,  we need to get these products out 
before we bring anything else in. So I went to Facebook marketplace, and I 
went on Craigslist, and I started trying to figure out how to buy and sell on 
those platforms. And the experience as a new mom, it was just, it was awful. 
Frankly, it was,  not user friendly. It was a very strange experience. And I 
was trying to communicate with people on Facebook marketplace. And  
Craigslist is kind of just,  a mess as it is. Not a place for parents,  I didn't 
want to be,  trying to figure out,  why there were, like you said lawn mowers 
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and other items in the same feed as these baby bouncers that just didn't make 
sense.  
 
 
So in that moment, I actually text Courtney, my social fly, my business 
partner, and I said, I have the best business idea. How is there not,  a 
poshmark for parents? And she said, Oh, my goodness, it's so funny you say 
this, my former boss at American Express just reached out because he's 
starting this exact platform called Markid and he's looking for help with 
marketing. So long story short, Ankur came in and met with myself and 
Courtney and after spending some time together, we realized that we had 
opposite skill sets. We wanted to solve the same problem and we realized it 
would make sense to partner together. 

 
 
JAISON DOLVANE: That's awesome.  I'm sure a lot of parents will relate to 
what you're actually saying. Because it's really fast for a lot of these things pile up. 
But it's not just clothes, right? I mean, you think about,  if your kids are skiing, it's 
new ski equipment every single year, or if they're skating, it's new skates every 
single year, right? There's a lot of different things that just kind of pile up. 
  

STEPHANIE CARTIN: And think about how many items of things that 
you buy, or people give you gifts, and they're sitting in a closet, and they're 
actually never used. So you have perfectly new items that are sitting in a 
box, and it's like, what do you do with these items? So we have 
[05:34 inaudible] with that solution to finally be able to help parents have a 
way to buy, sell and shop like easily and seamlessly and just have a great 
experience. 

  
JAISON DOLVANE: Yeah, no, absolutely. So let's dig a little bit into  the 
challenges around,  Facebook marketplace, for example, or,  a lot of local kind of 
social groups that you can post on. I mean, what are some of the issues, you've 
touched upon a couple of them with Craigslist, on of them being it is really 
difficult to figure out who's on there. But maybe you can go a little bit deeper and 
explain to us what the issues might be. 
  

STEPHANIE CARTIN: Something we've also found it and why a lot of 
parents don't like using Facebook marketplace is they like to keep their 
social friend communities separate from a lot of the transactions that they're 
making. And they don't necessarily publicly want to share what they're doing 
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in their personal life,  social media can be this highlight reel, and there's only 
certain things you want to share. But they don't want to really be mixing 
that.  
 
 
The other thing that we're solving for is the ability to easily ship products to 
other parents. So what we found is,  a lot of commerce is happening on 
Facebook, within these Facebook groups, but then you become limited to 
just the products that are available on that day within a specific radius of 
where you live, where if there's a certain product that I'm looking for, but 
someone has that product across the country, that's not coming up for me in 
my feed on Facebook, and these Facebook groups or in Facebook 
marketplace. So we're trying to solve for that as well. And we are solving for 
that.  
 
 
The other thing that we're doing is we've just launched a beta test in New 
York City for a managed service. So we did a survey with our audience. And 
again, we've learned to really talk to our customers and parents to really find 
out what they need and what they want. And,  many times like the situation I 
was in, I just wanted to get all of this stuff out of my apartment as fast as 
possible. Of course, it's great to be able to make some money from those 
products. But for me the difference of a few dollars, like I just wanted it out 
as fast as possible. So I could be able to bring in other products because we 
had no space. So we're launching a beta. It's called Markid reNewed in New 
York City right now where we're looking for specific items, a lot of the 
bigger bulkier items,  highchairs and bassinet and cribs and strollers where 
we'll come and pick those items up from you. Clean and sanitize them. And 
then we will list them for you. And then we'll pay you once those items are 
sold. And that way we can get those items out of your apartment very 
quickly. 

 
 
JAISON DOLVANE: Right. Oh, that's excellent. Yeah, I mean, sounds like a 
good idea, especially when there are big items. People usually don't want to either 
pick them up, or it's hard to kind of deliver them also. So  one of the things that 
strikes me as certainly one of  as I was reading about you guys, and some of the 
benefits that you had to bring to the table. One of the challenges that I'm sure 
parents  worry about are  what to do go on to these marketplaces and things like 
that. We just don't know who's on there. I mean, obviously, you talked about it 
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kind of a privacy issue, which is really more about,  wanting to keep your social 
community separate. But,  how do you guys solve this issue of kind of strangers or 
preventing scams? And,  one issue that people have had very often is, no shows, 
right? You're waiting for someone to come and pick something up. And all of a 
sudden,  the deal's off. But you don't know about it. 
  

STEPHANIE CARTIN: Yeah, absolutely. So we have a built in 
technology on our platform, where you're only going to get paid out for the 
item if it was actually delivered. So there's a specific PIN code that ends up 
getting sent to the customer to confirm that the item was received before the 
payout actually happens. So that's something that's very important to us. And 
we guarantee all of these purchases, if there's an issue, you can email our 
customer service, and we'll get right back to you and be able to help and 
that's definitely something that does set us apart from some of these other 
marketplaces. I mean, I’ve heard horror stories with the, we've all heard 
them with Facebook marketplace and some of these other platforms that are 
out there that you try to contact customer service. You're on your own, you 
don't have that guarantee.  
 
We built this platform for people We are parents having that one to one 
connection and relationship with our customers, our parents is just so 
important to us.  

 
 
JAISON DOLVANE: So you're really taking care of the entire selling process, 
right? All the parents were doing is giving you the product. And then you're 
finding buyers for [10:16 inaudible] purposes and concluding the transaction. Is 
that correct? 
  

STEPHANIE CARTIN: The way this works, we have our app marketplace 
where it's a peer to peer marketplace. So  if I list my mamaRoo and you are 
going on and looking for a mamaRoo, we can transact together on the app, 
we make it simple and easy if we don't live in the same state or same 
location that we have discounted special rates with UPS and USPS. So we 
can decide together if you're going to pay for shipping, if I'm going to pay 
for shipping, or if we want to split that cost together. And then if you select 
shipping, we'll send you, will email you a shipping label, we'll give you 
instructions about the best boxes to use. And ultimately, we're going to be 
able to have an option where we can send you a box as well. So that will 
hopefully be launching soon as well. But we make the process of selling 
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peer to peer as simple and easy as possible. And then our other part of the 
business is our Markid renewed that's in beta, which is a managed service 
which we will hopefully be launching in other cities once our beta test goes 
well. 

  
JAISON DOLVANE: Got it. Yeah, that one sounds pretty interesting. And that,  
it's more turnkey. 
  

STEPHANIE CARTIN: Exactly. 
  
JAISON DOLVANE: Yeah. Great. So let's talk a little bit about  why do all these 
things right? I talked about, in the intro, I talked about some of the waste. I'd love 
to get your perspective on  how bad a problem is waste with kids things? 
  

STEPHANIE CARTIN: Yeah, I mean, it is a very, very big problem. There 
are so many products and clothes that are just going straight to landfills. I 
mean, you walk around your neighborhood every single week when it's trash 
day, and you just see these,  kids cars sitting on the curb, and cribs that are 
just sitting there, and they're just going to get thrown in landfills. So if we 
don't do something about this now, this really is going to impact our 
children, the future generation. So there has definitely been no better time to 
launch a platform like this, because it is not just going to help families and 
parents now, but this is about our future generation and our children. 

  
JAISON DOLVANE: Right, right. Yeah, it comes to me that, obviously, what 
people tend to do is they kind of keep all these things. And then it's like one day, 
it's just gotten too much. And at that point, it's like, I’ve just got to throw it out, 
because the best easiest solution to just get it out of our house. 
  

STEPHANIE CARTIN: Yep. So we hear that. And we've gotten this 
feedback from so many parents like yourself, and so many parents who I 
talked to, they're like, Oh, I wish I heard about you three weeks ago, I 
literally just threw everything out that was in our garage that we've kept 
there for the past three years. So we definitely know we're on to something, 
we're doing the right thing. And now it's about  the awareness and sharing 
our product and our company with parents and having them share with their 
friends who were parents as well, and grandparents. Because,  our platform 
is so perfect for grandparents who have their kids and grandkids come over. 
And there's no reason to go buy all of these brand new products when you 
can buy gently used products at a fraction of the price that are  clean and 
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sanitized and ready to go. So we're definitely seeing more grandparents on 
the app as well. 

  
JAISON DOLVANE: Yeah, excellent point, especially when, they're usually 
taking care of kids a lot of the times, right? 
  

STEPHANIE CARTIN: Exactly. 
  
JAISON DOLVANE: So make sense. So tell me a little bit about, what's in it for 
parents, obviously, there is a social cause of preventing waste, reusing things, but 
they can make some money from this also, can you give us a little bit of a sense of  
what that looks like for someone actually selling a product on your platform? 
  

STEPHANIE CARTIN: Oh, absolutely. And I say I feel like we're creating 
the next generation of entrepreneurs and entreprenistas with our platform. 
Because if you think of our platform, if you're creating your own account 
and your own shop, almost like creating an Etsy shop. So now you have 
your own shop, and you can start listing all of the different products that you 
have of your kids that they have outgrown. And you can use social media to 
share with if you want to on Instagram or on Twitter with your community 
again, if you want to share that you have specific items for sale and then 
they will then hopefully share with their community as well. So the platform 
is very simple and easy to use.  
 
Essentially, you take some pictures of your items, you upload a description. 
As we are doing more developments on our app, we're going to make it even 
easier where we will already have descriptions pre-loaded that you'll just be 
able to click on. We will help you figure out how to price the item as well, 
because I think that's a big thing right now is theirs, if you have a brand new 
mamaRoo, it's in great condition, like, how do you know what to sell it for. 
So we're going to be putting out a lot of content for parents, to help you 
figure out how to price an item, where to price it to be able to sell fast. So 
we will be giving all of the tips and tricks so you can really almost turn this 
into a little mini business. And then you can use that money that you're 
earning from selling your products to then go buy more things that you 
might need for your children. And you could buy them right on the app. So 
the credit pool here in your account, you can choose if you want to cash 
them out, or if you want to, you know reinvest and buy other things that you 
might need that are preloved. 
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JAISON DOLVANE: Got it very interesting. And what's the percent that you 
would take out of that sale price?  
 

STEPHANIE CARTIN: Yep. So we take on the app, we take 10%. And on 
Markid renewed, right now we're testing that right now, it's likely going to 
be a sliding scale, depending on the dollar amount of all the products and 
what that final transaction is.  
 
 

JAISON DOLVANE: Got it. Yeah, sounds very interesting.  especially when you 
have multiple kids, you're going to be in parenthood for a long time. And you 
could basically operate this store and continue to  do that for quite a while. 
  

STEPHANIE CARTIN: So one thing I will share is that something that is 
always Top of Mind, and very important to me is being able to give back. So 
we have several non-profits that we are involved with where we donate 1% 
of our profits from Markid to specific non-profits that help families and 
parents and people who were actually looking to have families. So baby 
quest is one of the organizations that we work with. And then we also give 
our parents the option to be able to donate a percentage of their sale to non-
profits as well.  
 
I know there's a lot of parents that, they don't necessarily care about making 
money from these items, they just want to be sure they make it to a good 
home, and that they can donate the money that they are making. We wanted 
to be able to get parents that option as well. And we truly believe in our 
hashtag and our what we always say in our business and to our community is 
good goes around.  
 

JAISON DOLVANE: No, that's awesome. Can you give us an example of  a 
charity that you have contributed to?  
 

STEPHANIE CARTIN: Yeah, absolutely. So baby quest is one that I 
mentioned. They help families with fertility grants, who are looking to try to 
start a family and may have financial difficulties in order to do so. And then 
another one that's very close to my heart is the neonatal comfort care 
program. I had a very complicated fertility journey, and then an even more 
complicated pregnancy, and the comfort care program at Columbia 
University where I was impatient, they gave me the hope that we could 
continue in our pregnancy and no matter what the outcome of our pregnancy 
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was, because we didn't know if my daughter Molly was going to survive. 
And thank goodness she did. Their program gave us the help and support 
that we needed during that time. So I became very close with the leaders of 
that program. And after we had Molly, I continued to stay in touch with 
them. And then they asked me to be on their advisory board. So I'm very 
involved in the neonatal comfort care program, and firsthand, I’ve 
experienced the difference that there that their program makes. So I wanted 
to be able to help raise money for that cause through Markid and through 
what we're doing. 

  
JAISON DOLVANE: That's awesome. That's wonderful. I mean, having a 
personal experience of being able to then see where the money is going is an 
important thing to do. 
  

STEPHANIE CARTIN: Absolutely. 
  
JAISON DOLVANE: So what are some of the concerns that parents may have 
with this?  Obviously, I'm not an expert in these things, but are there concerns 
around cleanliness or their concerns around safety? I mean,  talk to us a little bit 
about what some of those things are that you might be hearing from parents. 
  

STEPHANIE CARTIN: Oh, my gosh, absolutely. I feel like  all of the 
concerns that we were hearing from parents, cause we did a lot of surveys. 
[19:19 inaudible] like what their pain points were with Facebook 
marketplace and Craigslist and offer up and these other general 
marketplaces. So we were able to take those learnings as we were 
developing and creating Markid to be able to solve for them. So the first we 
would hear all the time with Facebook, people would, you would message 
them on Facebook, you're interested in a product and they wouldn't get back 
to you or they get back to you, but something just seems off and a little fishy 
or,  you would do a transaction with a buyer and then you would pay for it 
and then they wouldn't show up. So all of those pain points we've been 
solving for with Markid. So we know that this is a community of parents and 
grandparents and people that are genuinely on this platform because they 
have an intention, they want to sell their product, or they want to be able to 
buy a product. So that response time is much faster. So we're able to move 
product much faster than people are able to through some of these more 
general marketplaces. And then people have to register through our app, and 
they have to set up there,  payment information. So we know that this is,  
like a real person and a verified person, not a bot on Facebook. And also,  
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guarantee these transactions where if there is a problem, and you contact us, 
like we are going to help solve any type of issue, which you're not getting on 
these other platforms as well. 

  
JAISON DOLVANE: Right. That's great. What about quality? I would think that,  
there's always this concern, first of all, to used clothing. And there could be so 
many different things that could be wrong. Anything from tears and clothing to 
broken parts of a highchair or whatever might actually be. So how do you guys 
kind of navigate that?  
 

STEPHANIE CARTIN: Yeah, that's a really great question. Well, we 
asked parents, of course, to take real pictures of these products, so parents 
can see what they're actually buying, we will have feature soon to be able to 
upload video as well. So parents can really show a full 360 of what that 
product looks like. And that real feel for the actual quality. Parents also have 
to share what condition that product is in. And then we also have a 
messaging capability. So we can have a two way conversation and I can ask 
you more detailed questions about the product. 

  
JAISON DOLVANE: Got it. Okay, interesting.  I guess it's a marketplace. So you 
would have a lot of the features that some of the other marketplaces have to be able 
to communicate.  
 

STEPHANIE CARTIN: Absolutely.  
 
JAISON DOLVANE: Yeah, that makes sense. So Stephanie, tell me a little bit 
about what challenges have you run into, as you guys have kind of started to try to 
get this business off the ground?  
 

STEPHANIE CARTIN: Yeah. So I mean, when I started social fly, and 
with entreprenista, we never, we never had to fundraise, Courtney and I 
bootstrapped our businesses. So I didn't have experience fundraising, I did 
have a lot of experience, talking to a lot of founders who had fundraise 
before for their business. So I had learned a lot from them. But I think it's 
very different when you actually are going out and doing it. And it's for me, 
like, yes, I'm the type of person that will ask for something and ask for 
something that I want. But I found that the initial stages of fundraising for a 
startup very uncomfortable, because I wasn't used to asking for money. So 
the raising money for,  essentially a technology startup has been quite a 
journey and an interesting experience, and definitely challenging, because 
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now,  we're pitching over zoom, and we're sharing our vision and everything 
we're doing over zoom, it's not building these,  really deep personal 
relationships, like we could in the past, when we go,  meet for coffee, or go 
out to eat together. So that's definitely been a challenge. But we're making 
great progress. 

  
JAISON DOLVANE: Got it. And,  do you have any, just in terms of like,  things 
that might have changed you, obviously, you're doing a lot of different things, and,  
they are income generating, but any other transformations in terms of,  with 
Markid itself, have you  seen parents really begin to kind of adopt this and change 
how they just live life? 
  

STEPHANIE CARTIN: Yeah, oh, my gosh, such a good question. When 
you were first asking that I thought you were asking about certain 
experiences that I’ve had that have that have changed me. And I feel like 
what I mentioned before, everything I went through with my fertility 
journey, and then my complicated pregnancy, I feel like all of this, all these 
experiences led me to where I am today, and being part of this incredible 
company where we are trying to make such a difference in the world. I 
mean, I see when I tell parents about our app, they're like, how did this not 
exist before?  how is this not a thing this is so needed, and  we see the 
conversations that people are having on our app, and through our 
community, and people are building real friendships and connections 
through our app, like new parents are talking and having conversations and 
learning from one another,  items are getting passed down to other parents 
and they're sharing, and  I buy and sell in the app too. So I'm meeting people 
as well. And I say to them,  I sold my mamaRoo, like, can you send me a 
picture of your child in the mamaRoo, because sometimes it's hard to let go 
of products.  

  
JAISON DOLVANE: That's right. That's right. Because there's memories tied to 
it, right? Yeah, that's amazing. And you've now got a two year old daughter. 
Almost Okay. Do you have one feeling as a mom that you would rather not feel? 
  

STEPHANIE CARTIN: One feeling, is tired one? 
  
JAISON DOLVANE: Sure, why not? Absolutely. 
  

STEPHANIE CARTIN: Oh my gosh, I look every day. I wish I could just 
slow down time, I just cannot even believe how quickly time has just flown 
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by over the past 20 plus months, I find myself looking at photos almost 
every single night when she was a tiny little baby and saying, oh my gosh, 
like, where did the time go? And how does this happen? I think if this past 
year has taught us anything, I mean, at the end of the day, all we have is our 
health and our happiness and our family and our friends and each other and 
we just have to value every single moment and every single second that we 
all have together. But somehow it just, it flies by. 

  
JAISON DOLVANE: Yeah, yeah, I can imagine, I can imagine it only goes 
quicker. So  enjoy every moment. So you are doing so many things. It seems like 
obviously you're a mom, you've written a book, you are  a co-founder of three 
different companies on the go. How do you manage all of this? 

  
STEPHANIE CARTIN: Oh, my gosh, such a good question too. Dividing 
and conquering. So with,  my business partner, Courtney, we've always 
divided and conquered with everything that we've done in our businesses, 
and we have opposite skill sets. Same with Ankur and myself, and then 
learning how to be a really great delegator. And building an incredibly 
talented positive team is so important to really building anything in life, 
whether it's a business or a family or relationships, setting expectation 
setting boundaries, time blocking.  I’ve learned all of these things along the 
way. And over the years, I definitely didn't know all of this when I started 
my first company, Social Fly with Courtney. I mean, we've learned so much 
over the years together, but then taking everything we've learned and 
actually implementing it and not repeating mistakes has certainly been 
important. But I time block absolutely everything, or nothing gets done. 

  
JAISON DOLVANE: Well, great. So we should be very happy about the fact that 
you're actually come and talking to us now.  
 
 

STEPHANIE CARTIN: See, it wasn't in my calendar. If it wasn't in my 
calendar, I would not have, I would not have been on this interview. 

  
JAISON DOLVANE: I hear you. So tell me, what is your hope for your audience, 
hope for the parents that are using your platform? 
  

STEPHANIE CARTIN: Oh, my gosh, I mean, my hope is that they're able 
to have a really great experience on our app, but most importantly, build 
community and build connections and be able to form relationships with 
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other parents and be able to learn from one another. And as I mentioned 
before,  being able to share photos and videos of each other's children using 
different products together and creating this whole ecosystem together, I 
think is just going to be incredible to watch over the next few years. 

  
JAISON DOLVANE: Yeah, that's really great.  I don't think I probably realized 
that since we started this conversation in the beginning, but  the platform itself is 
something that that can be more personal, right? And,  you always want to be able 
to, I mean, sometimes we want to give things away to people if we think it's going 
to get good use out of it. So I think what you're kind of doing is somehow 
surfacing that ability for people to actually share that,  their products are actually 
being used well.  
 

STEPHANIE CARTIN: Absolutely.  
 
JAISON DOLVANE: Yeah. That's excellent. That's awesome. So Stephanie, 
before we kind of close, why don't you tell us a little bit about where kind of the 
audience or parents that are actually listening, how they can reach the app, and  
anything else that you may want to  point them to? 
  

STEPHANIE CARTIN: Absolutely. So you can head over to our website, 
markid.io, it's M-A-R-K-D.io. And from there, you can go download the 
app. We are on Android, we're on iPhone. So there'll be a button right on 
that landing page on the website where you can download on no matter what 
device you have. We are on Instagram at Hello Markid, h- e-l-l-o-m-a-r-k-i-
d or sharing lots of content there on best practices and tips for buying and 
selling quickly. We are featuring different items that are for sale on the 
platform. So if you do list your item, tag us and we'll be sure to reshare you 
so you can get extra promotion for your items and we'll help you get them 
sold even faster. And then you can follow me personally on Instagram at 
Steph Jill Cartin Cartin and feel free to reach out to me, send me a DM 
connect with me on LinkedIn. I'm happy to connect with every  single 
person and get to know you better. 

  
JAISON DOLVANE: Awesome. Well, thank you so much for being here, 
Stephanie. Enjoyed the conversation. 
  

STEPHANIE CARTIN: Thanks so much for having me.  
 
JAISON DOLVANE: My pleasure. 
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[Outro] 
 
 
Thank you for listening.  
 
SUBSCRIBE:  Make sure to subscribe to this podcast on Apple podcasts or Spotify 
or wherever you listen, we would really appreciate if you can leave us a review on 
apple podcasts or send us any feedback to reachingroots@wishslate.com.  
 
DOWNLOAD APP to Start Your WishList:  Also download the WishSlate app to 
help start and organize wish lists for your family and change the way you gift. You 
can download this from www.wishslate.com/download 
 
 
 
[Resources & Links] 
 
 
Markid 
https://markid.io/ 
 
Stephanie on Instagram 
https://www.instagram.com/stephjillcartin/?hl=en 
 
 
 


